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Highlights Through October

Over 1 Million Impressions
16.65% Paid Email Open Rate
Over 25,000 Clicks-to-site

$1.16 CPC (will lower since is based on $30,000 spend)

Enjoy Harvest Time Happenings
in Southern Minnesota

Starting in October, the verdant greens of Southern Minnesota
summer burnish into bronze and crimson leaves, and the daylight takes
on a golden autumn luster. In this part of Minnesota, autumn also
brings a variety of activities, festivals, and opportunities to enjoy the

beautiful fﬂﬁﬂge and the start of cooler temperatures.

Click below to see seven of the best ways to celebrate fall in Southern Minnesota.

EXPLORE SOUTHERN MINNESOTA »
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Google Analytics (Pageviews through October)

® Pageviews

8.000

May 2018 June 2018 Justy 2018 August 2013 Septemnber 2018 Crotober 2013
Primary Dimension: Page Fage Title Other
Secondary dimension ~ | Sori Type: | Default - Advanced Filter ON W | edt (e = | 5N
Py : 3 Unigue Avg. Time on Bounce Rate : e
ge Pageviews e Page Entrances % Exit Fage Va

66,049 50,850 00:01:18 37,040 58.13% | 43.68% -iﬁﬂ._m_

1. Sfwhere-to-go/southern/ @ | 35660 (s3.99%) | 24718 (4381% 00:07:11 | 13912 (37.56%) 36.85% 2881% | 5007116404%
2. fwhere-to-go/southern/find-unforgettable-fun-at-southern-minnesotas-fairs-festivals/ @ | 11,571 (17.52%) | 10,212 (z0.08% 00:01:30 0139 (2467%) 60.88% R4.08% | <S0D.01 (36.19%
3. fwhere-to-go/southem,/7-ways-to-celebrate-fall-in-southern-minnesota/ ¥ | 9834 (1489%) | B615 (16.04%) 000132 | B192 (2212% 73.80% 67.83% | <80.01 (15.90%)
4. /where-to-go/southern/e-mild-wild-springtime-adventures-in-southern-minnesota/ i 8297 (12.56%) 6,690 fi3 00:01:44 5330 (14.40% 83.39% 62.53% | =50.07 (60.27%

e Actual Average Time on Page [via paid media] = 2:07

e Low Bounce Rate = Good
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Google Analytics (Source/Medium — through October)

® Pageviews

8.000

e e 55 P

May 2018 June 2012 July 2018 October 2012

Primary Dimengsior: Page Page Tile  Other

Secondary dimension: Source { Medium = | Sort Type: | Defauk - Advanced Filter ON X edi EHIE(=|[T|E0

Page Source / Medium Pageviews & Unique Pageviews Avg. Time on Page Entrances % Exit Page Value
64,762 20,5935 00:01:13 36,606 98.92% 44.52% <$0.01
% of Total: 1.07% % of Totak 0.97% Avg fiar View: D002:17 % of Totak 1.06% g for View: 66.45% awg for View: 57.08% of Total: 53 56%
1.  /whereto-go/southem) 7 google / organic 23,904 (z6.91%) 16,627 (22007 00:07:04 10607 (za.96% 35.76% 31.34% 50.07{157.02"
2. /whereto-go/southem/ A (direct) / (noneg) 4070 (6289 2854 5 000059 1,237 40.26% 26.83% =50.07 (z
3. DIRERGHAURMENG T NEIDTE s Qs MeNSe | fuohioky Sodpait Coss R 3504 (5.41% 2840 (552 00:02:02 2833 [7.74% 79.53% 73.77% <§0.01 (sas7
g, (USSR SSRGS A ST N | s e 3289 (s08x 3006 (595 00:01:36 2999 (@19% 53.68% 53.15% <50.01 (22
5. fwhere-to-go/southern/7-ways-to-celebrate-fall-in-southern-minnasaota/ 7 adtaxi / sociz-paid-cross-device 2909 (449 2495 o 00:01:20 2495 (6arx a1.72% T74A5% =50.01 (33762
bl s i R 2723 (azo 2543 (503 00:07:45 D543 (605% 45 38% 44 40% <80.01 (3212
7. /where-to-go/southermn/7-ways-to-celebrate-fall-in-southern-minnesota/ 7 taked / email-cross-device 2128 (32% 2004 (397" 00:04:01 2004 (547% o4 81% 4.17% 50.00
&  jwhere-to-go/southem/ 7 | bing / organic 2046 16% 1,444 (2 a8 000123 657 (170% 33.64% 26.34% =80.07 (5833
9. jwhere-to-go/southemy | google f cpe 2039 1472 (2 000049 387 (1.06% 23.76% 22.36% 50.02(zza.87
1, [MEEieasoimen/Anduntorgeibie TUna SOheTHTNINESCRS 1M 9 | tacehook / social pakiunss:device 1,831 (283%) 1,596 00:00:56 1,596 83.58% 80.39% <5001 (2
1. -;f:"here“t”'g“""5':'”"h’?"""'E'T'”':"""":"3'3"'”';“”9'5':""':‘”“*9' M-SOUthern-minnesot s | - iaxi / email-cross-device 1562 (241% 1272 (232 00:01:59 1272 (347 82 08% 78.30% <$0.01
12, fwhereto-go/southem/7-ways-to-celebrate-fall-in-southern-minnesata, # | adtaxi / email-cross-device 1444 (2238 1437 (2 000143 1,437 3 17.81% 18.70% <8007 (5
13 {:?;THD-G@:5':'ﬁhﬁ"-"-"f-ﬂﬂ-Jﬂfﬁfuett-ﬂb-E-fun-Et-Sﬂutﬂefﬂ-“-”i“-”“ﬂtas""arE'm @ | google / orgaric 1258 (1.94 919 (182 00:00:57 69 (019 69.57% 13.75% $0.02(274
74 IWheiedogo/soutiieny/a-mild wild seongtime srlvesiues iy southerm-minnesol oy | o e 1,189 (1.34%) 940 (13 00:01:17 14 (o.0s% 50.00% 16.23% <$0.01 (gv
15, fwhere-to-go/ southermn,/7-ways-to-celebrate-fall-in-southern-minnesota/ 7| adtaxi f display-cross-device 1,189 (1.84%) 1,106 (2-1o3 00:01:09 1,106 (3.00% 91.86% 80 49% s0.00

 Paid media Is generating web traffic equivalent to organic traffic

e Organic traffic: Southern main page ranks #16 across entire site Apr-Oct

#ONLYINMNK
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Google Analytics (Source/Medium — through October)

® Pageviews

8.000

e e 55 P

May 2018 June 2012 July 2018 October 2012

Primary Dimengsior: Page Page Tile  Other

Secondary dimension: Source { Medium = | Sort Type: | Defauk - Advanced Filter ON X edi EHIE(=|[T|E0

Page Source / Medium Pageviews & Unique Pageviews Avg. Time on Page Entrances % Exit Page Value
64,762 20,5935 00:01:13 36,606 98.92% 44.52% <$0.01
% of Total: 1.07% % of Totak 0.97% Avg fiar View: D002:17 % of Totak 1.06% g for View: 66.45% awg for View: 57.08% of Total: 53 56%
1.  /whereto-go/southem) 7 google / organic 23,904 (z6.91%) 16,627 (22007 00:07:04 10607 (za.96% 35.76% 31.34% 50.07{157.02"
2. /whereto-go/southem/ A (direct) / (noneg) 4070 (6289 2854 5 000059 1,237 40.26% 26.83% =50.07 (z
3. DIRERGHAURMENG T NEIDTE s Qs MeNSe | fuohioky Sodpait Coss R 3504 (5.41% 2840 (552 00:02:02 2833 [7.74% 79.53% 73.77% <§0.01 (sas7
g, (USSR SSRGS A ST N | s e 3289 (s08x 3006 (595 00:01:36 2999 (@19% 53.68% 53.15% <50.01 (22
5. fwhere-to-go/southern/7-ways-to-celebrate-fall-in-southern-minnasaota/ 7 adtaxi / sociz-paid-cross-device 2909 (449 2495 o 00:01:20 2495 (6arx a1.72% T74A5% =50.01 (33762
bl s i R 2723 (azo 2543 (503 00:07:45 D543 (605% 45 38% 44 40% <80.01 (3212
7. /where-to-go/southermn/7-ways-to-celebrate-fall-in-southern-minnesota/ 7 taked / email-cross-device 2128 (32% 2004 (397" 00:04:01 2004 (547% o4 81% 4.17% 50.00
&  jwhere-to-go/southem/ 7 | bing / organic 2046 16% 1,444 (2 a8 000123 657 (170% 33.64% 26.34% =80.07 (5833
9. jwhere-to-go/southemy | google f cpe 2039 1472 (2 000049 387 (1.06% 23.76% 22.36% 50.02(zza.87
1, [MEEieasoimen/Anduntorgeibie TUna SOheTHTNINESCRS 1M 9 | tacehook / social pakiunss:device 1,831 (283%) 1,596 00:00:56 1,596 83.58% 80.39% <5001 (2
1. -;f:"here“t”'g“""5':'”"h’?"""'E'T'”':"""":"3'3"'”';“”9'5':""':‘”“*9' M-SOUthern-minnesot s | - iaxi / email-cross-device 1562 (241% 1272 (232 00:01:59 1272 (347 82 08% 78.30% <$0.01
12, fwhereto-go/southem/7-ways-to-celebrate-fall-in-southern-minnesata, # | adtaxi / email-cross-device 1444 (2238 1437 (2 000143 1,437 3 17.81% 18.70% <8007 (5
13 {:?;THD-G@:5':'ﬁhﬁ"-"-"f-ﬂﬂ-Jﬂfﬁfuett-ﬂb-E-fun-Et-Sﬂutﬂefﬂ-“-”i“-”“ﬂtas""arE'm @ | google / orgaric 1258 (1.94 919 (182 00:00:57 69 (019 69.57% 13.75% $0.02(274
74 IWheiedogo/soutiieny/a-mild wild seongtime srlvesiues iy southerm-minnesol oy | o e 1,189 (1.34%) 940 (13 00:01:17 14 (o.0s% 50.00% 16.23% <$0.01 (gv
15, fwhere-to-go/ southermn,/7-ways-to-celebrate-fall-in-southern-minnesota/ 7| adtaxi f display-cross-device 1,189 (1.84%) 1,106 (2-1o3 00:01:09 1,106 (3.00% 91.86% 80 49% s0.00

 Paid media Is generating web traffic equivalent to organic traffic

e Organic traffic: Southern main page ranks #16 across entire site Apr-Oct
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S[] Southern Minnesota Tourism Association il Like Page
"Mm' Sponsored - ¢
Spring seems to start just a little sooner in southern Minnesota. From fishing
to hiking trails to delicious food, there are plenty of adventures in southem
Minnesota this spring! #OnlyinMN

o
E:plare 6 Mild & Wild Springtime

Adventures in Southern Minnesota

EXPLOREMINNESOTA COM
6 Springtime Adventures in Southern Learn More
Minnesota

[C) Like C] Comment &> Share

Spring seems to start just a little sooner in southern Minnesota.
Mild temperatures melt away the snow and reveal the lush greens
of the Minnesota River Valley and the wocded bluffs of
southeastern Minnesota, and the water starts to flow in the region’s
lakes and streams. Get out and have some adventures—ranging
from mild to wild—in southern Minnesota this spring!

Learn more about Southern Minnesota activities, events and great places to visit.

EXPLORE SOUTHERN MINNESOTA »

ONLYINMN

\/|l

7 WAYS TO CELEBRATE FALL
l N SO UTH EI_R N MﬁI}N N ESOTA""

*r-.

Let southern Minnesot:
entertain you with its 'S
fairs and fFestivals. creck iT outs

Explnre 6 Mlld & Wild

Sprl ngtlme Adventures
in Southern Minnesota

Be entertained in | CHECKITOUT>

Southern Minnesota.

CHECK IT OUT:

#ONLYINMNK
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Spring-Summer 2019 Marketing

Goals: Awareness, Engagement
KPI's: Impressions, Engagement Rate

EXPLOREMINNESOTA.COM
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Houck Transit Advertising

— FULL WRAP, QUEEN, TAIL

—® OMAHA, NE

Houck Transit Advertising

o« SOUTHERN MN AREA TOURISM
——e OMAHA, NE (OPTION 1)

MEDIA TYPE NUMBER OF SIGNS | SIGN SIZE (H x W) C?’E-I;FI’VIECI:{N?I-?N

Full Wrap 35" bus $1,250.00
Queens 4 30"x70” $200.00
Tails 6 23"x53" $0.00

CONTRACT LENGTH | MONTHLY COST* PRODUCTION COST

6 months $2,050.00 $7,660.00 + tax

MONTHLY IMPRESSIONS TOTAL COST
2,542,122 $19,960.00 + tax

Estimated 15.3 Million Impressions

#ONLYINMNK
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#ONLYINMNK

Here’s what's coming up... Keep in mind;
Digital, Social, TV, Emails, OOH

available (limited) until June.

e AAA North Central TourBook: Contact Jason

e Shared Snowmobiling Email: Nov. 8 (Kyle T.)
« Lake Time Magazine, Winter Issue: Nov. 15
e Group Tour Magazine, March issue: Dec. 31
« RoadRUNNER Magazine, Mar/Apr:  Jan. 15

 Minnesota Monthly, March issue: Jan. 18 (Kristin)

EXPLOREMINNESOTA.COM/COOP
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The Transit B Adverfising |
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6 Mild & Wild
iy o 6 1|
Springtime Adventures
in Southern Minnesota
Spring seems to start just a little sooner in southern Minnesota.
Mild temperatures melt away the snow and reveal the lush greens
of the Minnesota River Valley and the wooded bluffs of
southeastern Minnesota, and the water starts to flow in the region’s

lakes and streams. Get out and have some adventures—ranging
from mild to wild—in southern Minnesota this spring!

Learn more about Southern Minnesota activities, events and great places to visit.

EXPLORE SOUTHERN MINNESOTA »

Let southern Minnesota entertain
you at its fairs and festivals.

Have fun and create unFcrrgettabie memories at these
summer celebrations across the region.

Learn more about Southern Minnesota activities, events nnngt_p.'n ces to visit.

EXPLORE SOUTHERN MINNESOTA »

 Email Marketing in lowa Markets

 Email Marketing in Wisconsin Markets

Enjoy Harvest Time Happenings

in Southern Minnesota

Starting in October, the verdant greens of Southern Minnesota
summer burnish into bronze and crimson leaves, and the daylight takes
on a golden autumn luster. In this part of Minnesota, autumn also
brings a variety of activities, festivals, and opportunities to enjoy the

beautiful f0|iage and the start of cooler tem peratures.

Click below to see seven of the best ways to celebrate fall in Southern Minnesota.

EXPLORE SOUTHERN MINNESOTA »

#ONLYINMNI

#ONLYINMNK
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Houck Transit Advertising Houck Transit Advertising

— FUSION HALF WRAP, TAILS "+« SOUTHERN MN AREA TOURISM

— OMAHA, NE —e OMAHA, NE (OPTION 2)

COST PER SIGN
MEDIA TYPE NUMBER OF SIGNS m PER MONTH

Fusion Half Wrap $750.00

Tails 4 23"x53" $0.00

CONTRACT LENGTH | MONTHLY COST* PRODUCTION COST

6 months $1,500.00 $4,000.00 + tax

MONTHLY IMPRESSIONS TOTAL COST

1,129,832 $13,000.00 + tax




m €XPLORE
MINNESOTA

#ONLYINMNK

Reach. People.
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. Sizing Example

Powered By Advertising Vehicles

Let southern
Minnesota
entertain you
at its fairs
and festivals.

Reach. People.

#ONLYINMNK
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vExplore Minnesota Dynamic Campaign: may, june suly

* 8 “King Kong” Vinyl Wraps — Extends from wheel-to-wheel,
top to bottom of the transit bus.

Rate Including Production and Media: $23,688

Reach. People.
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o Fairway Outdoor Billboards in lowa

 Des Moines (3), Mason City (3), Clear 5

Lake (1)

e $18,566 for Six Boards May-June

FAIRWAY

#ONLYNMNK

COMPANY: START DATE: END DATE:
NAME: PHONE: EMAIL:
A —_ Austin SRINTY ¥ GITY i
Luvemne Worth‘i'ngton Fairmont BiueuEarlh Albei;t Lea G ° a
ills Viroqua
Spirit-l._ake '
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: o B Oelwei =
: Storm Lake Harn.mon elwein :
fa— ]
@Siuux City Fort Dodge lowa Falls Cedar Falls ‘ Dibidue
= \Skn 2009 webster City ' o Independence @ Dyeré;wlle o
: o o i "
Sergeant Bluff @ Sac City @ @ Waterloo Galoen
(75} o Lake View @
Ida Grove 2 Lake City et I
o 4380 J Monticello
Carroll Maquoketa
e Arges Marshgonr Cedr Ropi :
"X, o femna () o
25,
int @ . @
@ @ An#gen)' Newton Grilgnell G;j )
77} N Harlan ‘ D 8 (50 lowa City o
o 29 Des nes @j 480 ]
Blair Wes? o Daveonpo_rft"
: | Ty AVOCa 0 | - Riverside i
coo D Moine D 2o
Frer;'lont T Walnut Atlantic Pella . Moline
o
" cal Sigourney
. (*]
Omélha @ @ Oskaloosa
Papillion=  oBellevue .
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= o\'jg = faal P S = ILsca i, m ﬁ,"ﬂ Map dsta ©2018 Google Terms of Use, Report a map ermor

LOCATION MAP

FAIRWAY
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Lufthansa

rooftop bars.

Air travel
engineered
around you

It's a Mad, Mad, Mad, Mad World

you want to watch a movie with your

grandparents, try this zany farce that was made

KEY ART
AVG. IN VIEW TIME 14.75s

KARGO KNOWS TRAVEL

s/

Tk

3T PM

travelandleisure.com

— TRAVEL+
= LEISURE

"l _,..I Afl by the Ocean - a Jules Muck
LI

MERAMND

An Italian Spa Retreat May Be

the Most Luxurious Way to
Reset Your Mind and Body

&nhi-‘———; .__-
Iilll Sl o
B I. .." . E 1_- ":

FREE C

BREAKOUT
AVG. CTR 0.8%

Hilton

eccoo ATET = 10:10 AM @ < @ 100%
= menu travel Q
CHANMEL

Fall Wedding Destinations

2ab) 11M05tB|zarreTallqate
Foods (PLOF

%
15 Relaxingr

SIDEKICK
AVG. CTR 1.1%

g

Emirates

sesss Vorizon = 2:44 PM (@ @ 57% W
thedailybeast.com

was just named distillery of the year by the

International Whisky Competition.

Hmiﬂtmm '

.&__

Hello Tomorrow | Emirates’

| think what appeals to connoisseurs is that

VENTI
AVG. IN VIEW TIME 6.69s

DOUBLE1REE

BY HILTOHN-

aoooo ATAT Wi-Fi ¥ 318 PM
& rachaslrayshow.com

Sometimes you

needa warm

cookie welcome.

Sometimes you

need a nightcap.
»®

WH S FIKEE

(@ % 46% M

ANCHOR
AVG. CTR 1.0%



FLIGHT DATES |  4/01/2019 — 6/30/2019

KARGO + MINNESOTA TOURISM BUDGET | $25K

AT-A-GLANCE



DRIVE AWARENESS & ENGAGEMENT

HIGH-IMPACT FORMATS

L”‘*‘ To Visit Your Grandparents

(Bonus points if you light a small candle
and leave it flickering in front of your

face.)
1. Dark Souls

Dark Souls Il - Opening Cin... @ &
! ) { v

K /{

%"}l CHOOSE ONE
©

X —_—
e i @

Bogner® Olﬁl“ﬂé SLIOL)

 KSREANAIR %)
i AD BY

OPTION ONE
~
all T - \
[ _ 1 |
livestrong.com ¢
|
A ! X !
@ : 5.7 million Americans |}
| are living with '
TAP RIBBONS TO B  Alzheimer's today.

EXPLORE AND LEARN MORE!

: L ;
“" UMLAUF SCULPTURE / LAKE 4
GARDEN ¢ MUSEUM /

] = o //a 4
e 5 e | [ 11 .ﬂ.._, / '-Y.i \\‘)

E DISTRILT

C% ALZ [

MAP EXPLORER

r SIDEKICK EXPANDABLE
1

40x140 Sidekick creative appears in the bottom ‘
right corner of a users screen upon page load,
capturing first impressions with click-driving
Minnesota Tourism imagery.This format expands
to a full-screen RM experience of choice.

OPTION TWO
, N\ N\
{ ee300 Verizon 5 10:09 AM som> ]l { ee000 Verizon 7 10:09 AM <0 m> 1'

This full-screen experience presents users with
a Map of Minnesota that includes hotspots,
prompting users to interact and learn about
activities/attractions available in different parts
of the state.

SLIDE TO REVEAL

The Slide to Reveal presents users with panels that
Include information about different attractions
highlighted by Minnesota Tourism, prompting users to
“slide” and reveal mobile first video, high-impact
Imagery, and detalls about attractions.




DESTINATIONS
KNOWN

CHALLENGE
How do you get a luxury airline on the radar of global jet setters?

SOLUTION

You put the world at the users’ fingertips. Kargo’s tap-to-expand
carousel enabled affluent fliers to explore all the places they could
fly to with the airline. The campaign took off, delivering sky-high
engagement and brand familiarity.

8%

ENGAGEMENT RATE1!
4x benchmark

eeeCO Kargo ¥ 4:21 PM

billboard.com

SWIPE TO TRAVEL
KARGO AIR DESTINATIONS!

KARGO AIR

4/s

AVG IN-VIEW TIME?
3xX benchmark

eeeCO Kargo &

KARGO AIR

12 o

BRAND FAMILIARITY
INCREASE?

4:21 PM

billboard.com

Leve

rch Now Brand Study, Campaign Flight: [3/15-4/30/16, 9/1-10/31/16], Statistically Significant at 90% Confidence

rch, Reseal

Sources: 1 - Kargo Metrics, 2 - MOAT, 3 - Kargo Resea
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TOURISM CREATIVE EX/




DESKTOP BILLBOARD

Encourage users to explore the remarkable scenic routes in Pure Michigan.

PURE ICHIGAN REMARKABLE SCENIC ROUTES

and brewer

LET YOUR PAL
BE YOUR GUI

AdTheorent can create a customizable desktop rich media billooard unit with various interactive features. In this rich media
unit the user can see more of the landscape by clicking and dragging the image. Once they tap on of the pin pointed
features the will be driven to more information on Pure Michigan’s webpage.

*Aligns with 19 in the pricing excel



RICH MEDIA
DYNAMIC CREATIVE

Chicago Minneapolis

AdTheorent & 12:00 PM % . i AdTheorent ¥

ADTHEORENT WILL CREATE @

rich media unit that dynamically

displays different creative elements

based on a few core dynamic
signals. In this example, the user
can be served a specific lifestyle
Image and outfit gallery based on

their location and time of day.

FIND WINTER ADVENTURES SN/ FIND WINTER ADVENTURES | \/

DYNAMIC

CORE SIGNALS

Location Weather Audience



RICH MEDIA 360° PANNABLE

Drive awdadreness and engagement

USERS WILL BE ABLE TO navigate between views of various golf resorts featured on Pure Michigan by either

tapping or tilting their device. This unit can include a 360° view if brand assets are available.

12200 FM

Punﬁf’"?f’ ICHIGAN
A

GOLF PURE
MICHIGAN

-
|
W
¢« GRAMND TRAVERSE >




DRIVE EFFICIENT LANDING PAGE VISITS WITH CROSS
DEVICE DISPLAY UNITS

[ - |

4 5 = huffingtonpost.com (v

§ FPURE ICHIGAN |

12 Trips Every Woman Should Take Before She’s 40

Cod ya hoarT Fomy 6 the mrw 200 AR of whikh givees you even mce s S 1o (hock e 52 mudoy Bt OfT v
i kel nl Ready, sl go!

PUR E ; :[H: H G A e Golf Michigan »

W T W T e TVl
TOP STORIFS
',."I.L." -Z].I'. ,::.J_!_!', .I.rj..!J .l | L ‘::'J

AN HONEST-TD-GOD CAMPING TRIP

Hear us Ul Shie Wha Daky Sleens on B00-Thiead-Counl Shedtd Yo fead 19 ot lest! by compansg (ke bn & et wih § .. k o 1 .
- | # o FuRg TCHIGAN
Shio pire bad | o = wour §fe — i ohly 8o ket 1% abaciubisly nat for you

.m:—. - —:—- £ _FSEE MEALS »
- M_‘
¥

devices. When users tap the banner they will be driven to the mobile and desktop landing pages.

‘ F ADTHEORENT WILL CREATE and deploy multiple Display units on desktop, smartphone and tablet



ADTHEORENT’S
RELATIONSHIP
TARGETING uses location
patterns derived directly
from a user’s device to
Identify groups of real-world
consumer relationships

CURRENT RELATIONSHIP
TARGETING CATEGORIES

RELATIONSHIP TARGETING ) T

| BETAOPPORTUNITY () Famiy- Conabant

LEVERAGE REAL-WORLD RELATIONSHIPS
to influence consumers, strengthen brand
messaging, and drive purchase consideration

A BRAND RECOMMENDATION FROM A TRUSTED FRIEND
IS 50X MORE LIKELY TO TRIGGER A PURCHASE

Source McKinsey 2010




IDENTIFY VISITORS

&)

IF a user was served
an EMT creative and
then later appeared
IN Minnesota, a “visit”
IS attributed to
AdTheorent’s media

« Avisitis determined as a
user seen across the
AdTheorent network within
the state of MN

* Visits are deduped dally,
meaning a user seen within
the network multiple times a
day would only be counted

once

AD SERVED




DRIVE USERS TO ENGAGE WITH LOCAL TOURISM MESSAGING
WITH CUSTOM INTERACTIVE GAME
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JUNTA LAS PIEZAS AGITA TU DISPOSITIVD
PARA VER COMO SE UNEN PARA UNA PROBADITA
LAS FAMILIAS AQui DE SAM ANTONIO.
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AdTheorent created a customrich media unit that included mulfiple simple interactive games to feach the
user about the different San Anfonio experiences.




CAPTURE TRAVELERS” ATTENTION WITH
IMMERSIVE RICH MEDIA TAKEOVER

’ Shopping
EMAIL GUIDE

When a user taps on the Discover Ohio banner, the screen will
be taken over by a short animation. Once fully taken over they
will be driven to the full screen Rich Media unit
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Thoughts?

s

 Omaha Bus Wraps - $13k or $20k ~6.8MM or 15.3MM imp

e Des Moines Bus Wraps - $24k ~7.5MM imp

* |lowa Billboards - $18.5k ~2.9MM Iimp

« KARGO Rich Media/Interactive Digital Unit - $25k ~2MM imp / "

» AdTheorent Rich Media/Interactive Digital Unit - $25k ~3.6MM imp
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