
Things to know about the RLF:

 A primary focus is job creation  
 and retention

 Funds are available for fixed  
 assets, real estate, and working  
 capital

 Bank participation is required

Get Rural!  
Quietly Beautiful. Wildly Connected.
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For more information call Laura 
Ostlie at 320-289-1981 x 102, 
email laura@umvrdc.org or check 
out the RLF information at the 
UMVRDC’s website.
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NIs there an entrepreneur in your community looking to start a business or expand 

their business?  The Revolving Loan Fund (RLF) works to help businesses by creating 
a financial package to fund those projects.  The UMVRDC RLF was able to partner 
with financial institutions and other gap lenders to grow and retain the work force 
in our region with the addition of two new business loans.  Clara City Foods, Inc. 
and Picht’s Auto Body and Glass will create or retain 27 jobs throughout our region 
utilizing RLF dollars.  

The cities of Clarkfield and Granite Falls have partnered with 
Yellow Medicine County to complete a community housing 
assessment with the help of the UMVRDC. Housing was 
identified as a critical issue and these cities wanted an updated 
assessment of their housing stock. The UMVRDC will be 
mapping the housing assessments completed by community 
volunteers with summary results provided in late June. The City of Appleton has 
completed their community housing assessment and used it to build a successful Small 
Cities Development Program application for housing rehabilitation. The assessments 
will also be used to inform future decisions about community housing goals and 
investments. If your community is interested in a housing assessment, please contact 
Jacki Anderson at 320-289-1981 x 111 or jacki.anderson@umvrdc.org.

Housing Surveys

RLF Balances as of May 31st, 2016: 

Revolving Loan Fund
RLF Portfolio 

$1,789,950
Lent out

Broadband
The UMVRDC provided technical assistance to the cities of Appleton and 
Madison after they determined that they wanted to establish committees to assess 
the demand for better broadband within their communities.  The committees 
first studied broadband options, speeds, possible construction time lines, and 
costs.  After determining that fiber broadband would be the best solution based 
on several factors the committees went to work. They deployed public education, 
outreach, and city-wide surveys to assess the needs in each community. The 
committees are currently working to develop a work plan following the results 
of the survey.

$319,329 
Available

$100,000 
Committed 

Continued inside.

Over the past few months the UMVRDC has been convening meetings with local 
chambers and economic development professionals to develop an online regional 
message to help brand the region and put us on the map!

Throughout the course of the meetings attendees were asked to write down all the 
unique assets that they believe best describes our region. Christie Dick, Freelance 
Management Consultant, examined the long list of assets and created multiple 
different taglines based off of the results, she then narrowed it down to a few different 
options. Those present then voted on which tagline they felt best describes and truly 
represents the region, and since this is a regional effort, UMVRDC staff met with 
those communities that were not present to get their approval. All communities with 
a population of over 1000 in the UMVRDC 6W Region have agreed to brand the 
region with the message “Get Rural. Quietly Beautiful, Wildly Connected.” 

Within the last few months UMVRDC staff have created a regional logo to visually 
showcase the new message. UMVRDC staff have also been collecting video footage 
of the region and have created a regional promotional 
video. On June 23rd the regional logo and video 
were revealed. All cities and counties will have 
access to the video through One Drive, an 
online file sharer, where they will be emailed 
a link for easy access. We encourage every 
community and county to utilize the new 
message and regional promotional video on 
their websites and social media platforms. The 
regional message is designed to complement 
each individual communities’ identity, that 
showcases the lifestyle of living in a rural 
community. 

Upper Minnesota Valley Regional Development Commission 




